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Term End Examination, 2019-20
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Marketing Research and Consumer Behaviour
Time: Three Hours [Maximum Marks: 75]

Minimum Marks:
: fr;=fi dq cFI d vmr frFqg r wft cFI + sto, sqnEi

Note : Answer any five questions. All questions carry equal marks.

l. frqun srgsqn qqr t? vrd rm q #{ 6'} HT$[Eq?
What is marketing research? Explain its importance and Scope.

2. ftqqq srgwqq fr* o,E+ t.? Eff+1 frfuq ilo,#I qif frfud o,) ri*q d q"h qfrfqg.

What is marketing research ? Explian briefly the techniques and procedures of
Conducting market research.

3. rft{ vfrnE frols * qrq @r vrsi il ;rto s6Ttr[ fro,rs d rrq a1 frtfir
qfifug 

I

What do you understand from the new Product development discuss the importance
of new product development?

4. crftiwr €rTffi frnil mri il Sff+t frfriT frffit o,) ffir{t.?
What is Motivation Research? Discribe different Techniques of motivation Research?

s. fu6q fqfEqrq t effi qqT Hrrs+ t rsA frffi €r f?
What do you mean by sales forecasting? What are its methods?

o. fuqfufuo ol srsrEg:
Explain the following:-

i. froq ffdTur srssqq Sales Control Research
ii. ftfiTr srgfqH Distribution Research

7. Brnirtrr aFrER + q$ o) vrflqq I {sd frfuq ffi +1 n+qqT dfrq?
Explain the meaning of consumer behaviour discuss the various theories underlying
it.

8. iIIElir f+rRrowr t snr6T wr qRFr t? Ssd v{tTq frtf eflqn eargi f

What do you understand by market segmentation point out its objectives and bases.
9. qrq sqrfuT EFr6R t wr nrsi tz aqrn d sq6-, qir6n d qqfi d rrs o1

ar@r dfuq t

what do you understand by consumer behaviour? Explain the importance of
consumer behaviour in marketing?

10. s$rtffir riraflur fr snr6"r itql smnq tz sq,fuT d rgu qffir 6r qut{ e1tqg I

What do you understand by consumer Protection? Describe the main rights of a
Consumer.


