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Term End Examination, 2019-20
Paper-V
Marketing Research and Consumer Behaviour
Time: Three Hours [ Maximum Marks: 75]
[ Minimum Marks: 30]
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Note : Answer any five questions. All questions carry equal marks.

1. U Sge 9T 87 THS WewW T 87 B WHHIET?
What is marketing research? Explain its importance and Scope.

2. fauom sge 59 Fed & T9 AR delier vd Rk #t wav & 9uiF iR
What is marketing research ? Explian briefly the techniques and procedures of
Conducting market research.

3. 999 ST R | a9 7@ e § N Sae R @ Tew Y i
P |
What do you understand from the new Product development discuss the importance
of new product development?
4. AT ST R Fea ¥ ga A= AT @t saEd?
What is Motivation Research? Discribe different Techniques of motivation Research?
5. fawa qafgam @ o wur wHe € swa Rk w7 &2
What do you mean by sales forecasting? What are its methods?
6. fifoifea = wwsmgy:
Explain the following:-
i. %y fAg=oT 37w Sales Control Research
ii. fae=or AFEH™ Distribution Research
7. SuHIET TaER B o B wHEIEY | 79 AT Rigral A R Hife?
Explain the meaning of consumer behaviour discuss the various theories underlying
it.
8. AR faafdar & st FuT I #? TEP SER¥W UG YR wagd |
What do you understand by market segmentation point out its objectives and bases.
9. MY SUHITHT WAER W FT TS ¥? Ryve ¥ SudiewT TEER D AT @ AHT B
AT DI |
What do you understand by consumer behaviour? Explain the importance of
consumer behaviour in marketing?
10. STHITIT WREVT | DT T AR 8? SYHITT B GG ARBRI BT v ARG
What do you understand by consumer Protection? Describe the main rights of a
Consumer.



