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Term End Examination, 2020-21

MARKETING RESEARCH and
CONSUMER BEHAVIOUR

Paper : Fifth
Time Allowed ; Three hours
Maximum Marks : 75

Minimum Pass Marks : 30
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Note : Attempt any five quesiions. All questions
cary egual narks,
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Define a marketing information system and also
explain its special techniques.
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Describe briefly about consumer behaviour

application in marketing. Also include consumer
protection act to support your answer.
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Elaborate the process of new product development,
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Explan methods of the evolution of advertisement

effectiveness of media research in India,
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Define sales forecasting. Discuss the process of
sales analysis.
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Keeping your viewpoint, describe various
opportuniiies for marketing n India.
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Write different methods of measuring market .

potential.
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What do you mean by distiibution research?
Explain the distribution cost analysis.
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Whatl ldo you mean by marketing research? Define

its role and scope.
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Describe a' comprehensive model of consumer
decision making. How copsumber behaviour
affects the purchase or repurchase of a new
product. '
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