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Note: Answer From Both the Section as Directed. The Figures in the right-hand margin indicate marks.

qrg{T,/ Section -A

l. ffifuo figfrE swf d sflr Afuq I lX10: l0
Answer the following objective type questions :-
T6 endr-{q fu ffifud oerq "qd} t" oTQrqr rrco B t

Indicate whether the following statement are true of false.
(a) dL Rv-{ d ergwn -: frqq-{ frqx g6 Esfq t, gfi q-gfr t qr g6 aFrcnrr d fff,{

o-t il0-o-t B E{fu Aqurq go' qfu-qr t qr q+srq d o-d o-qi or \'6 dfi-6r t r

According to prof. Stanton - "The marketing concept is a philosophy, an attitude or a
course of business thinking, While marketing is a process or a course of business
action.

(b) ee-o: fwn m-q t SII{EI vfl m-q t t d ft-{r Td ms{ d fuqr qmr t I

Purchase made without very much advance planning are impulse buying.
(c) sf,Irq d ffiE{ul d eneTn q{ T6 fi.w.vq orr frRrE Tq q E}fi qYi of uq t r

On the basis of classification of product a BMW car is shopping product instead of
speciality products.

(d) T@ frffi ft{vr fu{rd Brl?rq o-{rfr t frffi-d 3r-r-f,.If, Tou vurfrftzil or qfo-r"r
dPn v€ frqrq+q o-r;Tr orrdT t I

Price polices provide the quotations within which pricing strategy is formulated
and implemented.

(e) dfu6 ft-il{ur qrd d qrwPfo q-4-6 \'ti qo-smq t ddq t r

Physical distribution involve the actual movement and storage of goods.
ffifo(-eEfu-oEfiq cc-rI d sfr sr-s qrrc o-r-d siri gfuor tt Hl r '

I Write in the answer book after selecting corrent.mswer of the following multiple choice question.
(0 frqun ftarur fr qftqfufl $:-
(i) cq sfu IFq (ii) f+fu (iii) .iitu6 frn{q (iv) Bqtffi sS

Marketing mix includes:-
(i) Product and price (ii) Promotion (iii) Physical distribution (iv) above all
(g) m-q frufq qfrqr tl uPryP. g,

(i) 3i-q-gE 3Trqrq-odr ol qr.{rdr i{ (ii) ffi qft qsqr{ oHr
(iii) frE-ni ot nroro-r 6q41 (iv) wgm wrft

Buying decision process includes.
(i) Recued motion of unsatisfied needs (ii) Identification of alternations
(iii) Evaluation of alteration (iv) above all(h) unf q-dFirr sqFn fr qftqfua $:-
(i) qd dft (ii) do,S ot tA (iii) E{ d wgw erft
Transit packaging material includes.
(i) Jute seek (ii) Wooden Boxes (iii) Tin containers (iv) Above all

(i) q-ff x-s tR q-der et o-di t:-
(i) qrqrko q.ca (iD nrrq rqer (iii) qRunq q.cer (iv) B-qTffi rflft

Discount on listed price is called.
(i) Trade discount (ii) Cash discount (iii) Quantity discount (iv) Above all

0) wEr fieS M i dtc Hr filS rreu"i g
(i) qrivr eio-r onr (iD vqd,T q{ (iii) to sqrq (iv) sq{ff wft
Which point is important in stock related decision.



\,t

(i) Order lead time (ii) usage rate (iii) service standards (iv) Above all
2. ffifud dg-sfrftq qrit + srn frfuq :- 2x5 = 10

Answer the following short answer type questions-

(a) frqq-{ of qsqsrrro gs silgB-o fr-ilqm q siil qasrgq?

Distinguish between traditional and modern concepts of marketing.

(b) ftil{ur qkrcRur t ertv Eqr srsd B t

What do you understand by marketing environment.

(c) c-fiq vil-E ft-orfl Eqr t?
What is new product development?

(d) 1a rurfrfr * eTrq Eqr HTfli B?

What do you understand by pricing strategies?

(e) qlk6 triE gufq qqr t?
What are channel management decisions?

EItrg-q,/Section -B

ffifuo frd-vtrftq s5f d BrR frfuq: l2x5 :60
Answer the following long answer type questions.

for{,zUnit-I

3. frqun Tqr t? {s-d s-{Arq rrq sil-{ o-rd oi eadr{g I

What is marketing? Describe its objectives, importance and functions.

etettlTr/or
frqqq frryrr d 3f,qqnw Hrsr$q? vsd ilcI 6'r qufT otfuq t

Explain the concept of marketing mix? Describe its elements.

gor{7unit-u

4. sqrftrr aE[6n rqr t? sq]nffiT qtr6n qi qqrfud 6Ti srd qc+l o] eaqt-{g I

What is consumer behaviour? Describe the factors affecting the consumer behaviour?
qelql,/or

erqn f+Tfusxq d BEew ffs r€re Eqr t t erqn fuqfufi-{q d enqn o} qqsEq 
t

What are the objective and importance of marketing segmentation? explain the criteria for
marketing segmentation.

gor{,zUoit-UI

5. vsrs fifi qr ol eruErwrq Eqr B? sqre fifi qm o) cqrE-f, o-{i srd qe-ol o1 qrsfl dfrq r

What is concepts of product life-cycle? Describe factors affecting product life-cycle.

ste{{l / Or

Hrrs ffr isqrd fr +qr otilr t? \lo, ord srus of fttq-drq Tqr B? frftq srrs ftfudf
d g]rsr{q?

What are the deference between brand and hademark? what are the essentials of a good brand?

Explain various brand policies.

Eor{rzUnit-IV

6. ae ffu-t * enq cqr wq-sfr B? Xe frErk"r oI rtrfud o-{i srd e-e-+l of {d-dr{g?

What do you understand by pricing decision? Describe the factors affecting to price determination.

31qql/ Or
ftquft fttuq (oj{ stl
(i) {n fu}q (iD sqMr< ae fuk'r frE (iiD gr: fu+u {il srjqerur

Write short notes (any two)
(i) Price discrimination (ii) Breakeven Pricing method (ii) Re- Sale Price maintenance



qor{/unit-v

7. fftrtq eft-o-r ot oIQf qti u-ox uqsr{q? fuf,r'r qTkdT Tfi o} qrTrPfd ori srA ild d frtfir
frtcq r

Explain meaning and types of distribution channels. Describe factors affecting choice of
distribution channels

erzrqI. / er
E--6{ ffiilBTf d qrfi-o-{q gs o-d o1 wqsr{q r

Explain classification and factions of retailers .


