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Note:  Answer From Both the Section as Directed. The Figures in the right-hand margin indicate marks.
gus—3T / Section -A
1. fRefoies axgfs uel & SR AT | 1X10=10
Answer the following objective type questions :-
g qacnsy fb fafaRaa wem w8 8 ar o 2|
Indicate whether the following statement are true of false.
() W |oed & IgER — fuvm R @ <9 8, e 2 A UF FawE & fasae
BT WD & FTaS fAuvE v ufhar & a1 gaw™ @ B B TP AT B |
According to prof. Stanton - "The marketing concept is a philosophy, an attitude or a
course of business thinking, While marketing is a process or a course of business
action.
(b) 3T WO B A AT I HI W ;O {0 qd R B fban s @)
Purchase made without very much advance planning are impulse buying.
(c) S B TG B IR R (P dL.uA.3« PR RARME a7 7 gIax AT B axg 3
On the basis of classification of product a BMW car is shopping product instead of
speciality products. ,
(d) e it e frgla Suaer axrlt & s sFafa ea ofafoet @ gliexor
T S fhaTaae &R ST © |
Price polices provide the quotations within which pricing strategy is formulated
and implemented. _
(e) wiftie facRYT Al & IAfIP WaTE UF WUSRYT W Hay ¥
Physical distribution involve the actual movement and storage of goods.
fr=feiRaa sgliecdia ueal & W8 IR 909 > SR YRasr § ford |
Write in the answer book after selecting corrent answer of the following multiple choice question.
()  fayor fsor § aftafea &
() wgeRTw (i) wo (i) e Rma (iv)  SwRE @i
Marketing mix includes:-
(i) Product and price (ii) Promotion (iii) Physical distribution (iv) above all
(g) wma fola uftear § wfafea 872
(1)  Irdg< AEegSHar 1 A=Al <41 (i) RAwet &Y g™ s
(iii) faweul &1 JeuiET BN (iv) Suga &+
Buying decision process includes.
(i) Recued motion of unsatisfied needs (i1) Identification of alternations
(iii)  Evaluation of alteration (iv)  above all
(h) A YT |l § wffad 3
i e (i) @S ® 9 (i) TP IR (iv) Sugd @l
Transit packaging material includes.
(i) Jute seek (ii) Wooden Boxes (iii)  Tin containers (iv)  Above all
(@ I W g 9 FEd -
(i)  =uRe geer (i) T gger (i) uRum geer  (iv)  Sugd ww
Discount on listed price is called.
(i) Trade discount (ii) Cash discount (iii)  Quantity discount (iv) Above all
)] Ty wadt ot # @i g et @

@) IRY FR P (i)  SEET w® (iii) W (iv) Sugs ¥

Which point is important in stock related decision.



(i) Order lead time (ii) usage rate (ili)  service standards (iv) Above all
frfaied ag—ITg vl @ SR Qg — 2x5=10
Answer the following short answer type questions-
(a) fUvE P WRET Td e RERuRT # iR gaense?

Distinguish between traditional and modern concepts of marketing.
(b)  fcRoT araTERYr | MY T FES B

What do you understand by marketing environment.
(¢) 49 Swg fae @ &7

What is new product development?
(d) o Y | oY T wEE 87

What do you understand by pricing strategies?
(e) aiftw way fofa @m 87

What are channel management decisions?

g us—9q / Section -B

frafofa dd—sada gl & SR AR 12x5 = 60
Answer the following long answer type questions.

1% / Unit-1
fuoE Fa1 87 SUP SR AT AR B P I |

What is marketing? Describe its objectives, importance and functions.
J1erar / Or
fagor fasror 1 SR FHSIST? SHS Tl BT JuH B |

Explain the concept of marketing mix? Describe its elements.

g1 / Unit-11
IIHIRTT FIER T 87 SUHIRT R B WIfdd $H- dlel Tl d ey |

What is consumer behaviour? Describe the factors affecting the consumer behaviour?
Y41/ Or
TR fmfdaeor & 95w iR "5 |1 8| IR [Ty & TR & F9sisy |

What are the objective and importance of marketing segmentation? explain the criteria for
marketing segmentation.

13 / Unit-II1
IUIE ST I5h B JTURUG AT 87 ST Silgd Tgh Dl UAIFAT DR Il TTh! Pl TRET PIFY |

What is concepts of product life-cycle? Describe factors affecting product life-cycle.

i/ Or
Fve AR TIPS H T IFR B? U W Fqve I fAPwa]d = 27 fafv= svs ifat
DI FHZY? |
What are the deference between brand and trademark? what are the essentials of a good brand?
Explain various brand policies.

§81% / Unit-IV
7o fota | ey Fr ek 27 Ao ke o sl F Ol gedl B aaasy?

What do you understand by pricing decision? Describe the factors affecting to price determination.
3ar/ Or

feuf) faRag (@12 <)

@) 1w faig (ii) wAfeee g Fufor AR (i) g9 Rea g8 srRe

Write short notes (any two)

(i) Price discrimination  (ii) Breakeven Pricing method (ii) Re- Sale Price maintenance



918 / Unit-V

faeror arfeeT a1 aief Td yHR |WsnR? R aiftet 9EE ® wIRT A arel Tt @ fdeEr
Hfee |
Explain meaning and types of distribution channels. Describe factors affecting choice of
distribution channels ‘

qar/ Or
geaR famaall @ aifferer vd orf & aReey |

Explain classification and factions of retailers .



