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Note: Answer from Both the Section as Directed. The Figures in the right-hand margin indicated
marks.
gug / Section-A
1. frafeafaa aifd ag—Sda gl & IR AT 1x10
Answer the following very short answer type questions:
(a)  fasmua & Sgdzy w82
What are the objective of advertising?
(by  amfte fAsiu= & H1g <7 ISERT gy |
Give the example of two social advertising.
(c)  dfega fasmu @ 2?
What is target advertising?
(d)  WEAeId fasma i @& |1 SRR SIS |
Give two example of emotional advertising appeal.
(¢)  fasmus & ywra & #ud H I HISATE ImedY B?
What are the problems in measuring advertising effectiveness?
(H  9Rd @ < W@ Qe eIl & am aqaea?
Give the name of top two advertising agency in India?
(¢)  fasmu ud fawa dagd 3 @ a=R 8?
Distinguish between advertising & sales promotions.
(hy afema Aga & 1 <N gargy?
Give the two disadvantage of personal selling.
(i) ey waaRal & fag uferor @i smaeas 8?
Why training is essential for sales employees?
2 fr=foaRad aifa ag—scdig gl & Sar Afsiw 2x5

Answer the following very short answer type questions:
(a)  fasmu= ufbar @ 87

What is advertising process?
(b)  S-fasmus @ @n oY B

What do vou mean by e-advertising?
(c) fasmu=r quifesr ufsbar & avor gaEga?

State the Steps of advertising budgeting process?
(d) faeher yad- & weas &1 g daarsd |

Give the importance of medium of sales promotions.
() 3l fama Wred @) Ul adrgd |

Draw a organisation structure of Ideal sales organisation

9gvs / Section-B

frfafRad d-—sada gl & Sar e

Answer the following long answer type questions:

12x5




N

6.

$&13 / Unit-1

fagmo SemT # wirg RaerS) aan @7 faqds uftbar § Sl e ur e gt ol |

What are the key plavers in the advertising industry? Discu
advertising process.
arerdar / OR

fagor fAspr & Scare e H Asnod & qgc @) AR ST |
Discuss the importance of advertising in the product area of mat

g&18 / Unit-11

ss briefly their role in the

keting mix.

fasio off I srudr w1 M 82 Uh fAsgs il & faf= da@l & R Hifor |

What do you mean by advertising copy? Explain the various ele
copy.

3dr / OR

ments of an advertising

fasmuerdr gerT SuanT #§ R S drel fafa= o srfier i 87 Ierevr 9fed aran

DI |

What are the various kinds of advertising appeals used by an advertisers? Explain with

examples.

gars / Unit-111
fasmus void) &1 au9 H¥d gHy {1 HRON BT ea= WgAT a1y’

What factors should be kept in mind while selecting on advertis
3rerar / OR
fagnus & A yvE & JeAida &1 Ufshar 1 2?7 Al IR |

What are the various ways of evaluating sales effect of advertisi
g®13 / Unit-1V
eIfderd {dda  3MY w1 [HId 8?2 3AD T UG Q6] Bl AHSATG?

What do vou mean by personal selling? Explain its merits & dei
arerar / OR

fapa ufban &1 afawar a9y |
Explain selling process in detail

@18 / Unit-V

A ekl o1 ufdermr <1 9 F Ry 2 Ui & faf
BRI

What do vou mean by training to sales employees? Explain the
sales employvees.

3rerar / OR

fasha ydar den fauvir ydy # orar 9dRd? fAswa gay &1 WEd 40
Distinguish  between  sales management and marketing m
importance of sales management.

AR BITY |
ng agency? Comments.

ng? Explain.

I
nerits.

U~ Thl BT ey Hoquid

rartous methods to train the

Mg |

magement 7 Explain the




