Printed Pages —4

Al -1571

M. Com. (Final)
Term End Examination, 2020-21

(Group-B)

Paper : Fifth
MARKETING RESEARCH
Time Allowed : Three hours

Maximum Marks : 100

Minimum Pass Marks : 36
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Note : Attempt any five questions. All questions
carry equal marks.
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Give the definition of Marketing Research.

Discuss its objects and nature.
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What do you mean by Marketing Research
problem? Which points is kept in mind while

selecting Marketing Research problem?
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What do you mean by Marketing Research
Questionnaire? What precaution to be taken while

making Marketing Research questionnaire.
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What is Attitude? What problems or difficuities
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faces an investigator while measuring attitude?

laborate
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What is Random Sampling? Explain the meriis

and demerits of random sampling,
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What is errors? What do you mean by sampling
and non-sampling errors? Explain with suitable

examples.
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Give the definition of scaling. Write its utility

and objectives,’
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What is meant by analysis of data? State the

principal techniques of data analysis.
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Describe the objectives and methods of product

research.
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What do you mean by International Marketing
Research? :Describe its objectives.
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