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sr{ 1. AquH sr$ilErq igr tz 6uX rqfr w +e 6"r quh sifugr
What is Marketing research? Explain its nature and scope.

erFT 2.frsql qffir sIflfr t snq wr srflt il {rd Er#f vi fr*arerl or
What is meant by 'Marketing Information System'? Discuss its
cha racteristics.

ltltEr s. 
"flq 

rr*rf d Amq s?Dr{ wr il e*o, S ao Bqtqq irfir$gl
What are the different types of research design and what is the

sll=r 4. ftTuH or$iflq rfrr6{ ffift + frr( srsrfl inTrr * woft tr HqilEg
W Aqm i dd frFqsl

Enplaln it and give argument for and against these types of o
slq s. mFrq fuquft ftrfuq I

purpose of each?

w sirTt $ fiq-6q d qtr

lVlarketing Research Organization may be within the company or the company.
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srqlFrdr t?
Aptitude-

qrh a1fugl
of sampling.

dfusl
of its selection is

What do you mean by Aptitude measurement? What is the utility
measurement in marketins research?

srFT 7. cftrqrrc q t? Evd sdh-dE S s{+{q t yfmn d n6 + ftM

Write a short note.
(a) ffir saaur

Online Surveys
(b) sffiTfi

Questionnaire
(c) offidiloq frft

Obserryation method
(d) trftq nrto,

mFr 6. .r-a'#c;l*T.H'h rnrst il frquH ryinq { .rdErtu ilqil fr

What is samp[ng What are its objectives? Describe any two
IIFT 8. TfKq EqUfr frfugI

Write a short note.
(a) Mq fuffq

Sampling Error
(b) rk-fr{qh funq

Non-Sampling Errror
(c) sterfuo Hrio

Primary Data
(d) frflh sil?Dr{ E"r frqftur

Determination of sample size
sIFr e. Vfrit[ or$ilqrf IFII t? Effd v{+Tq W sfuqr 6T qufq ffirgf

What is 'Product Research'? Describe its objectives and process.
gIFT 1O.'fttrp;q srg*ilEnq d ftRlqr qssqrf t, ftBqr q,qq ot $Trqr w fuEa

"In an advertisement research, ttMediat' is important but the
complicated." Discuss the problem of media selection in detail.


