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Note: Answer any five questions. All questions carry equal marks.
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What is Marketing research? Explain its nature and scope.
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What is meant by ‘Marketing Information System’? Discuss its C(Tmponents‘and
characteristics.
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What are the different types of research design and what is the basic purpose of each?
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Marketing Research Organization may be within the company or outside the company.
Explain it and give argument for and against these types of organi;ation.
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Write a short note.
(a) dfTeTEdT |deor
Online Surveys
(b) wEATEet
Questionnaire
(c) Jase fAfy
Observation method
d) e i
Secondary data
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What do you mean by Aptitude measurement? What is the utility of Aptitude-
measurement in marketing research?
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What is sampling What are its objectives? Describe any two methods of sampling.
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Write a short note.
(a) fgefw fwm
Sampling Error
(b) R—fagel faww
Non-Sampling Errror
(c) yrIfw e
Primary Data
(d) Pt smR &1 fefor
Determination of sample size
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What is ‘Product Research’? Describe its objectives and process.
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“In an advertisement research, “Media” is important but the problem of its selection is
complicated.” Discuss the problem of media selection in detail.




