
§·¤æ§ü / Unit-I

1. ©UÂÖô» ·¤ô ÂçÚUÖæçáÌ ·¤èçÁ°Ð ©UÂÖô» ·¤è
çßàæðáÌæ°¡ ÌÍæ ×ãUˆß ·¤æ ß‡æüÙ ·¤èçÁ°Ð

Define Consumption. Describe about the
characteristics and importance of consumption.

¥Íßæ / OR

AF-3149
B.H.Sc. (Part - II)

Term End Examination, 2017-18

Group - C

Paper - II

Consumer Economics

Time : Three Hours] [Maximum Marks : 50

ÙôÅU Ñ âÖè ÂýàÙæð´ ·ð¤ ©UîæÚU ÎèçÁ°Ð âÖè ÂýàÙæð´ ·ð¤ ¥¢·¤
â×æÙ ãñ´ UÐ

Note : Answer all questions. All questions carry equal
marks.
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ÚUãUÙ-âãUÙ °ß¢ ©UÂÖô» ×ð´ ¥‹ÌÚU ÕÌæ§°Ð ÚUãUÙ-

âãUÙ °ß¢ ©UÂÖô» ·¤æ ×æÂ ¥æÂ ·ñ¤âð ·¤Úð ´U»è?

State the difference between conduct and
consumption ? How will you measure the
conduct and consumption ?

§·¤æ§ü / Unit-II

2. ÕæÁæÚU ·¤ô ÂçÚUÖæçáÌ ·¤èçÁ° ÌÍæ ÕæÁæÚU ·ð¤ Âý·¤æÚUæð´

·¤æð â¢ÿæðÂ ×ð´ ß‡æüÙ ·¤èçÁ°Ð

Define market and explain in brief the types
of market.

¥Íßæ / OR

çßÌÚU‡æ ·ð¤ ×æŠØ× âð ¥æÂ @Øæ â×ÛæÌè ãñ´U?

©UÂÖô@Ìæ ßSÌé¥ô´ ·ð¤ çßçÖ‹Ù çßÌÚU‡æ ×æŠØ×ô´ ·¤ô

â×Ûææ§°Ð

What do you understand by channels of
distribution ? Explain the various channels of
distribution of consumer goods.

§·¤æ§ü / Unit-III

3. çß™ææÂÙ ·¤è ÂçÚUÖæáæ ÎèçÁ° ÌÍæ çß™ææÂÙ ·¤è

çßàæðáÌæ¥æð´ °ß¢ ©UgðàØô´ ·¤ô â¢ÿæðÂ ×ð´ â×Ûææ§°Ð

( 2 )
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( 3 )

347_BSP_(4) (Turn Over)

Give the definition of advertisement. Explain
in brief the characteristics and objectives of
Advertisement.

¥Íßæ / OR

ç×ÜæßÅU @Øæ ãñU? Öô…Ø ÂÎæÍôZ ×ð´ Âæ§ü ÁæÙð ßæÜè

ç×ÜæßÅUè ÂÎæÍôZ ·¤æ ß‡æüÙ ·¤èçÁ°Ð

What is ‘Adulteration’ ? Describe the common
adulterants which are found in food stuffs.

§·¤æ§ü / Unit-IV

4. Ò©UÂÖô@Ìæ â¢ÚUÿæ‡æ ¥çÏçÙØ×Ó ÂÚU çÙÕ¢Ï çÜç¹°Ð

Write an essay on ‘Consumer Protection Act’.

¥Íßæ / OR

©UÂÖô@Ìæ ·¤è Ââ¢Î ÌÍæ ·ý¤Ø â×SØæ¥ô´ ·¤æ ß‡æüÙ

·¤èçÁ°Ð

Describe the choice and buying problems of
consumer.

§·¤æ§ü / Unit-V

5. ©Uîæ× ¹ÚUèÎÎæÚUè âð ¥æÂ @Øæ â×ÛæÌè ãñ´ U? âçßSÌæÚU

çÜç¹°Ð
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What do you understand by good
buymanship ? Write in detail.

¥Íßæ / OR

ÕæÁæÚU ×ð´ ©UÂÖô@Ìæ ·ð¤ çÙ‡æüØ ·¤ô ÂýÖæçßÌ ·¤ÚUÙð
ßæÜð Ìˆßô´ ·¤æ ß‡æüÙ ·¤èçÁ°Ð

Describe the factors affecting consumer
decisions in the market.

———

( 4 )
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