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B. Com. (Part-III)
Term End Examination, 2020-21

PRINCIPLES of MARKETING
Paper : First (Group-B)
Time Allowed : Three hours

Maximum Marks : 75
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Note : Attempt all questions. All questions
carry equal marks.
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Define Marketing. Explam the 1mportance of
modern marketing concept.
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What do yo-u understand by Marketing Mix?
Describe the forces affecting marketing mix.
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What do you mean by Consumer Behaviour? Explain

the nature and scope of consumer behaviour.
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What do you understand by Market Segmentation?
Point out its objectives and bases.
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What is Pricing? Which factors should be kept in
mind by a new company while formulating its
‘Price Policy?’
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Distinguish between the following :
(i} Brand name and Trade mark
(i1} Discount and Rebates |

FwE-1V

Unit-1V

. oot enfesht & o191 THEa € ? foawer anfeent
¥ o 91 yTae w9 9 fafis SRs w5
Fuiq T

What do you understand by Channel of
Distribution? Describe the factors affecting
choice of a distribution channel.
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“Whole saler is an unnecessary chain between the
producer of consumer.” Discuss. -
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What do you understand by Sales Promotion?
Describe in brief methods of sales promotion.
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Wl;ite short notes on any two :
(i) Social marketing

(i) Online marketing

(iii) Direct marketing
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