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sQ"r 1:- frqqq o1 ongfuo qfuTrqr Afuq oen Sf,d frhq 6rd afi
Give the modern definition of marketing and discuss the
Marketing.

snsrqr (or)
frqrTq 3{qEIItry fi GTIEI Ttn T{T$rd tt f,dqqr cirpTr{urT
What do you understand by the concept of Marketing? Exp
modern marketing concept.

wr{/uNtr- 02

qq=I 2:- sq'ItffiT qr6n qft qfuTrql elfcq t qrrftq Bq+iml3]t d m_q
Define consumer behaviour. Exprain the characteristics of
behaviour.

sTsrqr (or)"ssrQ fnBT) W ffiflrcrT dt il of sTflrrc{T o} Ef, u,-{i dffi d gfur da tt,,gq o.ar"I o1 rrfien qfifu,qr
"Products are means of solving problems of both buyers
Expectations for both." Explain this statement.

ror{ZutttT - 03

eQ;r 3:- gfr sdlrq qfi afiTd frqfw qft ot{-dh fi f,4M t? enq
TdP

ln ian
of fu*E-drq ildr{q I

consumers buying

and

dd t dar +ir ot

ellers & bundles of

q"fq Utfurq r

Rr-n-frs qtd Gilr

what are the various methods of pricing of a product? which
why? recommend and

sTsrqr (or)
frf,{rT qrkoTC d T{rq qD.t .tr-tt *A frft- mREnt o-r
Describe in detail the factors affecting distribution channel



FoT{,/UNIT - 04

IR;r 4:- ry, srSsEtTT EqT t? qrfi fi ss+t orrqr*Ddr w qraq qq
what is marketing research? Throw right on its need and i

sTerqr (or)
fr-frq vflquf-{ t GTrrr qqr ttqsri tz frmq rrqut{ o1 ffi o}
What do yo u mean by 'sales promotion'? Describe in brief

srfuql
portance in lndia.

fr rnrflrqq I

methods of salespromotion.

Teq 5:- Fffiq
sdtcr

w€/uNtr-05

U^T-lTq d En sq3qq tl fu,{ft gq97q d F{nq w( drdrfuqr m{rF{fl.Fyt qrd rrc} o1

What are the purposes of sales forecasting? State the
of sales in concern.

sTQrqr (or)

influencing the level

r{furd fr sffi( erndq
Write in short Answer

L. frf,Iqq W qzrn fr ciTN
Difference beyween advertisement and publicity.

2. *o HRr trilqT frg;qq
Direct ma il-order advertising.

3. m-q Ff€ frf,rw
Purchase point advertising.


