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Note :Answer All Question. All Question carry equal marks.
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Give the modern definition of marketing and discuss the various functions of

Marketing.
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What do you understand by the concept of Marketing? Explain
modern marketing concept.
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Define consumer behaviour. Explain the characteristics of Indian consumers buying

behaviour.
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“Products are means of solving problems of both buyers and sellers & bundles of

Expectations for both.” Explain this statement.
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What are the various methods of pricing of a Product? Which you recommend and

why?
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Describe in detail the factors affecting distribution channel.
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What is marketing research? Throw light on its need and ir
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mportance in India.
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What do you mean by ‘sales promotion’? Describe in brief t
promotion.
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he methods of sales
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What are the purposes of sales forecasting? State the facto}
of sales in concern.
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Write in short Answer
1. faee vd waR # e
Difference beyween advertisement and publicity.
2. 3fd gRT vouet fagmg=
Direct mail-order advertising.
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Purchase Point advertising.
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